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Does the public really care?

The top 10 ethical issues that the public wishes 

business would address.

<Ethics in the spotlight>

<Ethics at work versus ethics at home> <By the numbers>

Only 6 out of 10 UK companies 

provide training in business ethics 

for all their staff. This has decreased 

from seven in ten in 2007. 

Approximately 80% of FTSE 100 

companies have an explicit ethics 

policy or code of ethics.

83% of FTSE 350 companies are 

screening suppliers and other 

business partners for ethical 

standards.

<Top three>

The top ethical issues of 
concern for UK businesses are:

1.

2.

3.

A personality test that reveals our moral values and the way 
we prefer to make decisions shows a marked difference in 
our ethical behaviour in our professional and personal lives.
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